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ONMWCAHUE g (il

MOAE/IUPOBAHUE BbIBOPA YITAKOBKU TECTOBbIVN OH/TAUH-0MNPOC
Moaenb MMUTUPYET HE3ABUCUMYIO OLLEHKY ___, Vi3mepeHune nokasatesneit npusnekaTenbHOCTH U
YNaKOBOK (Kak Npu MOHaANYECKOM TECTUPOBAHUMN) FOTOBHOCTM KYNUTb MO WKane 5 6annos gna
KaXX0M YNaKOBKU METOA0M OTAENbHOWN OLLEHKM
Mogaenb npeackasbiBaet pacnpesenexue (pecnoHaeHT BUAEN 2 U3 7 yNaKOBKM Ha OLIEHKY
OLLeHOK Mo 5-6anbHoM WKane and B poTaLum)
NoKasaTenen NnpmBAeKaTeNbHOCTb YNAaKOBKU U
FOTOBHOCTb KyNUTb
[lnA cONOCTaBUMOCTU U CPaBHEHUA Pe3ynbTaToB C —— Pacuet uHpekca NET gna npusnekatesbHOCTH
APYrMMMN MeTogamm NpPon3BoanTCA pacyer W TOTOBHOCTU KYNUTb
nHaekca NET gna npuBnekatenbHOCTU U
FOTOBHOCTU KYMNUTb
OT60p NyYLIMX YNAKOBOK Ha OCHOBAHUU
OT6Op Ny4WINX yNaKOBOK Ha OCHOBaHMM bonee .+ 6onee ctporo Kputepua NET no roToBHOCTU
ctporo Kputepua NET no roToBHOCTM KynuTb KyMUTb MPOAYKT B yNaKOBKe

NPOAYKT B YNaKOBKeE

*NET = TOP2(4+5) — BOT2(1+2) no wKane B 5 6ann108, rae 5 — Hansbicwan oueHKa, 1 - HM3Wwasn



MpeumyLiecTBa Haweun mopenn SHAGAL

»

»

»

- CtoumocTtb

becKOHe4YHOoCTb
BapUaHTOB

YHUKaNbHOCTb

MpencKkasaTeibHas MOAE b OT/IMYAETCS

BbICOKOW CKOPOCTbO 06paboTKM AAHHbIX.

OHa cnocobHa onepaT1BHO aHaM3UPOBaTb q
60/1bLIOE KO/IMYECTBO AM3ANHOB 33 CYMUTAHHbIE "/,

Yyacbl. 9TO NO3BOSIAET BAM MPUHMUMATb BaXKHble
peweHnAa MmakCMma/ibHO onepaTtuBHO.

B cpaBHEHWM C KNacCUYECKMMU METOAAMU
MCMO/Ib30BaHNE MOAENN MO3BOIAET COKPATUTb
pacxozbl Ha TecTbl. Bosiee Toro, oHa ymeHbLUaeT @
MoTepu 13-3a OLWNBOK B MPUHATUM PeLLEeHMiA U

He OaeT yNnycTUTb YHUKa/IbHble BAPMAHTbI ANU3aHa.

Shagal npegocTtaBnaeT nonb3oBaTenam
BO3MOHOCTb TECTMPOBATb HEOIPAHUYEHHOE
KOJIMYeCcTBO BapMaHTOB Au3aliHa. brarogapsa
BbICOKOW CTeneHu rubKocTn oHa paboTaeT c
CaMbIMW Pa3HbIMW COYETAaHUAMM NAPAMETPOB.

Hawa npeackasartesibHaa Mmo4e/ib
YHUKaNbHAA N 9KCKNO3MBHaA. Ee OCHOBOW
aBnAeTcsa cobcTBeHHas 6asa AaHHbIX
OLLEHOK, NOJZ1Iy4€HHbIX OT PECNOHAEHTOB,
KOTOpPble aHan3npoBain LI,VI3al‘/l1H YNakoBKWU.

SHAGAL - yHuKanbHan
npeAacKasatesbHaA mogenb
cobcTBeHHOM pa3paboTku

komnaHum Profi Research Russia

n Profi Research Europe,
KOTOpas He MMEET aHa/IoroB HU
B Poccumn, HM B mupe.

OHa ABnAeTcA He TO/IbKO
pe3ynbTaToOM NPUMEHEHUA
nepeaoBbIX TEXHONOMUIN U
aNropuTMOB, HO TaK»Ke N1040M
YHUKa/IbHOIO 3HaHUA,
NONYYEHHOTO N3 COBCTBEHHOW
6a3bl JaHHbIX

M MHOTO/IETHErO onbiTa paboTbl
No OLEHKe AN3aNHOB.

310 obecneymBaeT HaLLIUM
KNMEHTaM CyLLecTBeHHoe
NPENMYLLECTBO Ha PbIHKE,
NO3BONAA UM NMPUHUMATb
0b60CHOBaHHbIE pelleHunn
6bIcTPO N 3OPEKTUBHO.

SHAGAL

YHUKanbHan
npepcKkasaTtesnibHana
mogaenb




Kak pa3pabartbiBanacb npefcka3sare/ibHag MoaeNb?

NMPUBIEKATENBbHOCTUN PA3/TUYHDbIX ®PuHanbHanA moaenb AoydyeHa Ha
BNAOOB yNakoBKHu, C06paHHbIe 3a AJaHHbIX O Pa3HbIX KaTeropmax

17 net paboTbl KOMNAHUMU FMCG ToBapos
enaHue Kynutb

[daHHble
onpocos

Kateropus
npoAaykKra

Hpasurtca

HelpoHHaA ceTb, CTPOUTCA HA
6a3e penTUHIoB, BbICTAaB/NIEHHbIX
«KUBbIMUY» NOAbMU

250 000

HeltpoHHaA ceTb, 06y4yeHHan Ha
JaHHbIX 06 acTeTnYyecKkomn
npusneKkatenbHoctn 250 Thic.
n3obparkeHumn

MNpepobyyeHHan
HeMpPOHHanA ceTb

MpepobyueHHasn
HEeMpPOHHanA ceTb

© @

Mogenb foyyeHa NoHUMaTb CermeHTaums Cuna 6peHpa

Mogenb ymeeT pacrno3HaBaTb
6peHabl N UX CUNY BAUAHUA Ha
OLUEHKM pecnoHAeHToB

©

He HpaBuTcA

pernoHasibHble, NO/10BbIE U
d)VIHaHCOBbIe pas3nnyma orsevatownx

Ha AaHHbIM MOMEHT NpeAcKa3aHHOe PaHXUPOBaHMe coBnadaeT ¢ peasibHbiM Ha 70%-80% B 3aBUCUMOCTM OT KaTeropmm



HanonuexnHoctb Mmogenu FMCG kateropusiMu

Baked goods

Sporting Goods

1268 664*
OueHOK yyacTeyeTt ‘-

@ B Mopgenu I Prepared meals
I Dry food @
Cleaning products

Cosmetics
Consumer Electronics I Frozen Food

I Fresh food I I
Pet Care Baby and Toddler Alcohol

* Kaxkabli mecau, Mbl gobasnsem B mogenb He meHee 100 TbiC HOBbIX OLLEHOK
CopeprkaHune NoaKaTeropuii B KaTeropmax M KauecTBo NpeackasaHnii MOXXHO NOCMOTpPETb B NpuUnoKeHumn

643,4 K

Processed food

Hygiene Products




Kak 310 noMo)XeT B pa3paboTke?

Mopgenb no3BonaeT otobpaTtb U3 6HoNbLWIOrO
Ko/ainyecTBa pa3HO0bpa3HbIX AN3aNHOB
Hanbonee nepcneKkTUBHbIE.

Bbl MOrKeTe npoTecTupoBaTb HECKOHEeYHoe
KO/NIM4YeCcTBO BapUaHTOB AM3alHa, CPaBHMBATb UX

MeXKay cobon 1 C KOHKYPEHTaMM.

A notom gopaboTaTtb 1 elle pas CPaBHUTD.

Net PA
Net PI

43%
21%

AWON0A 1S Wanon

Net PA 65%
Net PI 41%

AWONOA LS Wanon

Net PA
Net P

WONOA L\S WauoN

48%
28%

Net PA
Net Pl

\

AWON0A 1S WaN0oN

98%
45%

B 3aBUCMMOCTM OT KONMYecTBa MCXOAHbIX ,£I,M33ﬁHOB MOLENIb MOMOXKET Bbl6paTb HECKOJIbKO CaMblIX yAa4HbIX ONA

,EI,afIbHEI\/JiLLIEI'O TECTUPOBAHNA HA KHKUBDLIX» NHOAAX B PaMKaX OMPOCHbIX METOAUNK.




Kak paboraer Halla npeacKa3aTenbHas Mofenb

Kakue napameTpbl 3a4aloTca Ha BXoae

@ fo T B9

Mon: M nnn XK

Bo3pacT: pynnel no 10 nert

Kateropua tosapa

[eorpadua: Ha ypOBHE CTPaHbI

Jloxopa: HU3KUWN, CpeaHNA, BbICOKUI

Kakune napameTtpbl NosnyyatoTca Ha BbiXoae

OugeHKa no napameTtpy «HpaButca»

OueHKa no napameTtpy «*enaHue Kynutb»

nHaekc NET npuBneKaTenbHOCTH
(product attractiveness)

nHaekc NET roToBHOCTM KynNnTb
(purchase intention)

PENTUHT U3y4yaembix U306parkeHN I




Kakue 3ajaui MOXXHO peLlaThb?

TecT KOHUENTOB

He orpaHuumnBainTe cBoe BoobpaxKeHue.

Pa3paboTanTe CTO/IbKO AM3aNHOB

Net PA 53% Net PA 52%

Net P| 419 .
Net PI 43% et % CKONbKO MAei y Bac BO3HUKNO.
Tenepb HeT HEOBXOAMMOCTM BbIBUPATD
KaKue naen nyckaTb B paboTy, a Kakue
B E OT/IOMUTb.
NetPA  60% NetPA  59%
Not Pl 9% Net P! 47% Halwa mogenb npoTecTupyeT Aaske
caMble aBaHrapAHble UAEeN U MOMOXKeT
BaM He NPONYCTUTb NOUCTUHE
C F PEBO/IOLMOHHYIO KOHLLENLMIO, KOTopas
NetPA  56% NetPA  63%
Net Pl 0% Net Pl 10 NO3BO/IUT BbIAENUTLCA HA PbIHKE

MapameTpbl TectupoBaHma: non M+XK, Bospact 18+, ropoga 100+, goxoa cpegHuin+, kateropmsa Monoko 8



Kakue 3a1auv MOXXHO peLuaTb?

Korga y Bac yXke ecTb
YTBEPKAEHHbIM KOHLUENT HOBOW
YNaKOBKMW, TO HAaCcTynaeT Bpems
nopaboTtaTtb Haa AeTanAMM.
Hawa moaenb He MOXKET Bam
CKa3aTb NOA, KAKMM YITIOM HYXKHO
Pa3MeCcTUTb N1OroTun.

OaHaKko, mogenb MOXKeT
NPOTEeCTUPOBATbL BCE
BO3MOKHbl€ BAapUaHTbI
pasmelleHna getanen gm3amnHa

n otteHKkn uetos (~Conjoint)

Tect menbyavlinx getaneun

...
: ®&mera

A B C D
Net PA 56% Net PA 52% Net PA 46% Net PA 58%
>XBCEGH >CH >XBCEGH
Net PI ZXIC7G:A) Net PI 43% Net PI 41% Net PI 4;%
> >XCGH

KoHuenT

X
Net PA 50%

Net PI 43%

Net PA E::CZG:A: Net PA %Z;é% Net PA 48% Net PA 47%
Net PI 44% Net PI 48%  Net Pl 42% Net PI 43%

>XBCEGH

MapameTpbl TectupoBaHma: non M+XK, Bospact 18+, ropoga 100+, goxoa cpegHuin+, kateropmsa Monoko 9



Kakue 3agaum moXKHO peLwiatb?
Tect TNOB 1 GOPM YNAKOBKMU

Pouch bag Tetra pack HDPE bottle Pouch bag Glass bottle Tetra pack HDPE bottle Reusable
(HFFS) 0,8L Carton 0,8L 0,8L (HFFS) 0,8L 0,8L Carton 1,5L 1,5L Glass 0,8L
=
A ( s
v _APN
[staune |
Wﬂl‘ld (e ] Wﬂ_l'ld
]\glk L. W‘!‘I"I‘: World Wi'iﬂd l\glk World
¥ Wik 5 Milk Vil ) Mjlk i
7 ay v
A B C D E F G H
Net PA 49% Net PA 36%  NetPA 47%  Net PA 56%  Net PA 51% Net PA 45% Net PA 40% Net PA 50%
>BFG >BG >ABCEFGH >BCFG >BG >B >BFG
Net Pl 46% Net Pl 37%  Net Pl 39%  NetPl 44%  Net Pl 42% Net Pl 40% Net Pl 27% Net Pl 40%

>BCEFGH >BCFGH >BG

Moaenb MOXXHO MCNO/Ib30BaTb HE TONbKO ANA TECTUPOBAHUA PA3/IMYHbIX AM33AMHOB, HO U ANA U3YYEHUA NOTEHUWaNa
Pa3HbIX TUNOB M GOPM YNAKOBKM B OAHOM U TOM Ke AM3anHe. Halla cuctema 3HaeT BCe camMble PacnpoCTPaHEHHbIE TUMbI
YNaKOBKW, NPEeACTaBAEHHbIE HA PbIHKE N OTHOLWeEHMe noTpebutenemn K HUM. N03ITOMY Mbl CMOXKEM MOKA3aTb KaK MEHSIETCH

npmBaeEKaTeNIbHOCTb Ballero npoayKTa B 3aBUCMMOCTUN OT YNaKOBKW.

MapameTpbl TectTupoBaHua: noa M+, sospact 18+, ropoaa 100+, goxoa cpeaHuin+, Kateropusa MosioKo 10



[1n3anH KOMOUHMPOBAHHOM OLLEHKM YMAaKOBOK

C MOMOLLLbIO COBCTBEHHOW MPOrHO3HOM MOAE/IU N OHNANH-OMPOCaA

MapameTpbl moaenu MapameTpbl mogenu

Mon: M nnn XK Mon: M nnn XK
NMonyyeHue O 1 Tect TOMM-3
penTUHra An3aiiHoB

BospacT: 20-50 net An3aitHOB Ha OHNaH Bo3spacT: 20-50 nert

onpoce

KaTeropua: KocMeTuKa Boibopka: 100 aHkeT

NMonyuyeHue

l[eorpadua: PO, 1M+ T 0606WEHHOrO
ecTMpoBaHue T

AW3alHOB Ha

Al mopenu Step

0 )

[eorpadua: PO, 1M+

[loxopn: cpeaHuit [loxopn: cpeaHnn

KonnyecTtso gmnsanHos: 3
11

&> io B1q
© @ o FF B8

Konnyectso AnM3amnHOB: 6



Tunbl AdHHbIX, UCMOJIb3YyEMbIX B MOAE/TU

[n3aliHbl 0OA4HOIOo NPOAYKTA
Cou.nem pecnoHaeHTa pa3HbIX Nepnuoaos
W Apyrve napameTpbl
npodpuna

PECMOH
[EHTbI

LATA

onpoca

OnPOCHI

Bonpocobl o Bonpocol o OueHKa ynakoBoK
npuBeKaTe/IbHOCTH YKelaHUM KynuTb naeT BHyTpu
NpoAyKTa NPOAYKT TOBapPHbIX KaTeropmm



23 FMCG KaTte FTOPWMMW, 156 nograteropmm n kauecTso npesckasaHUa no HUM

A - Processed food

Tinned, pickled vegetables, fruits, berries; Cereals/Processed grains;
Dairy, soy milk, yogurts; Cheese; Tofu; Packaged salads, pre-cut
vegetables, fruits, berries; Canned or dry fish\meat\poultry\sea food;
Nut butter, chocolate paste; Hummus; Olive oil and other oils; Sauces;
Animal fats or margarine; Syrups, honey; Packed meat, sausages, poultry,
fish or seafood; Chocolates, candies; Pasta, noodles; Snacks; Baby food

B — Beverages
Fruit juice, vegetable juice, smoothies; Drinking water; Shakes;
Cold drinks flavored milk, iced coffee/tea; Soft drink

C - Frozen Food

Ice creams; Frozen meat, poultry, fish, seafood; Frozen
vegetables, fruits, berries; Frozen dough; Frozen meals, pizzas;
other frozen food

D - Cleaning products

Laundry Detergents; Kitchen cleaning products;
Bathroom & toilet care; Floor cleaning products;
Windows cleaning products; Other cleaning products

E - Fresh food

Fruits; Vegetables; Berries; Meat; Fish, seafood; Poultry;
Eggs; Other fresh not processed food

F - Health & Hygiene Products

Personal hygiene products (deodorants, pads, sanitary napkins,
tampons); Hand sanitizers, adhesive and non-adhesive bandages,
band-aids; Masks, Medicines (OTC); Tests (COVID, pregnancy, etc);
Condoms; Vitamins and other supplements

G - Dry Food

Salt; Sugar and sweeteners; Tea and Coffee; Powdered milk; Rice,
bulgur, buckwheat and other grains; Flour; Nuts and dry fruits; Spices
and spice mixes; other dry ingredients; baby powered milk

H - Prepared meals

Soups; Fresh meals that require heating up, including pizzas and burgers;
Packaged sandwiches; Packaged sushi and other cold dishes, Packaged
salads

| - Consumer Electronics

Telecommunication; Major domestic appliances; laptops, computers,
headphones; Consumer; Small domestic appliances

I TOYHOCTb

=75%

I TOYHOCTb

= 80%

SHAGAL

obyyeH Ha 6a3e B

1268 664

OLEHKMN B

23 FMCG

KaTeropumnax

I I TOYHOCTb

=65%

I I I TOYHOCTb

=-39% 48%

-

[Lns KaTeropwmii C ypoBHEM TOYHOCTM | fonycKaeTca TecTuposaHue 6e3
[LOMNONHUTENBHOrO TECTA Ha OMPOCE C «KUBbIMUY» NHOAbMU

TectuposaHue SHAGAL + onpoc

——

[ns Kateropuit c ypoBHem TouHocTH | | pekomeHayeTca KOMBUMHNPOBaHHOE

[ns Kateropui c yposHem TouyHocTu | | | TecTpoBaHuMe Ha onpoce 06583aTenbHO

—

J - Baked goods

Bread; Cookies, Biscuits; Pies; Cakes, doughnuts, muffins;
Crackers

K - Cosmetics and toiletries

Makeup; Perfume; Hair care products; Dental products
including toothpaste; Facial care products; Soaps, shower
gels, shampoos; Body care; razors, shaving creams, sponges

L - Sporting, Fitness, Leisure
Sports Equipment; Gym Gear; Fitness supplements; BBQ;
Travel and Tourist gear

M - Baby and Toddler

Diapers; Baby bottles, pacifiers; Baby Wipes; Baby Skincare
Products

N - Pet Care

Pet Food; Pet Grooming Products; Pet Accessories

O - Toys

Infant/Preschool toys; Activity toys Dolls; Ride-ons; Games
and puzzles; Plush toys

P - Tobacco and Cigarettes

Cigarettes; cigars, loose tobacco. Digital cigarettes
Q - Clothing
Men; Women; Kids; Accessories; Footwear

R - Alcoholic Beverages

Beer; Wine; Spirits; Other alcoholic beverages; Cocktails

S - Office supplies
Pens; Pencils; Paper including notebooks; Markers; Folders;
Other

T - Car accessories

Car Care Products; Accessories; Motor Oil
U - Home Decor and Furnishings
V - Gardening

W - Books
13



BO3MOXHOCTU afanTaumum moaenm noa 3agadum KJIMeHToB

E-commerce White label customized model

Mopa, 3a4a4n TecTUpoBaHUA Hanbonee
npuBAEKaTe/IbHbIX KAPTUHOK AN

pasmelleHnsa Ha MapKeTnaelcax, y Hac
€CTb BO3MOXHOCTb NepeHacTpouTb MoAe b
ANA paboTbl C TAaKUMU U306paXKEHUAMMU

SHAGAL

basa

1268 664

Ecnn ans Bawero 6usHeca B npuoputeTe
nocTeneHHoe 3BONOLNOHHOE
0bHOBNEHME YNAKOBKK, MYyTEM HYACTOro
nobasneHna/mameHeHUA HebonbLIKUX
31€MEHTOB, TO Mbl MOXEM HaCTPOUTb
MoAenb Ha paboTy ¢ Knemmamm u
peneBaHTHOCTbIO kpi

L ]
L]
L]
L]
L ]
L]
L]
L
L]
L]
L]
L]
L)
L ]

Claims and small elements

B pamKax KacToMmn3aumm pesynbTaToB nog,
334241 U BU3HEC NoKa3aTeNn, Mbl MOMKeM
oboratutb mogenb BalMMM AAHHbIMMK MO
NpoAyKTam. ITo NO3BONUT NPEACKa3bIBaTb
[ONOJIHUTENIbHbIE MOKa3aTenun, Hanpumep
NOTEHLUMANIbHYIO BbIPYYKY. Pe3ynbtaTbl TECTOB
He nonagatoT B 0buyto 6a3y 1 ncnonbyrTca
NCKNIOUYUTENBHO AN1A 06yYyeHns moaenu
3aKa3umnkKa

LLlaran oby4yeH Ha AAaHHbIX O BHELUHEN
npuBAEKaTeNbHOCTU n30bpaxkeHnit. Echm
Mbl 406aBMM eMy 3HAHUIN O TOM, YTO 3TU
n306parkeHunna ABNAKTCA PEKNAMON U
OTHOLLEHMEe NoTpebuTenen K Her, To Mbl
CMOXeM NnpeacKasbiBaTb 3PPEKTUBHOCTb
PA3HbIX PEKIAMHbIX MaTEPUANOB

Advertisement tests



